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To ensure consistent branded quality on behalf of the community brand, this guide contains 

instructions and guidelines. Adherence and use of these guidelines will make your efforts 

simpler and more attractive; while making Limitless materials more recognizable.

The Brand Guide is organized into sections which are labeled at the top of each page.

	 VISUAL IDENTITY

	 COLOR PALETTE

	 LOGO RESTRICTIONS

	 TYPOGRAPHY

	 CONTACT
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PRIMARY LOGO

LOGO
The logo is the most visible representation of your organization and your brand to the community. 

It is an asset that must be used consistently and correctly. It can be used in any of the approved 

brand versions, or in white version on a colored background or photo.

SUPPORTING ICON 
To be used as an accent element. 

It can be used in any of the 6 approved 

brand colors, or in white on a colored 

background or photo.

ICON VERSION
To be used as a secondary logo.

The icon should keep the original color.

WE ARE VERSION
This is the preferred logo to be used by 

partner organizations and companies. 

The pink color could be changed by black 

as a secondary version.

VISUAL IDENTITY
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LOGO SIZES
When any of the logos appear alone, a buffer zone needs to be present whenever possible.  

When any of the official marks appear alone, a buffer zone of AT LEAST the height 

of the E should appear between the Mark and any other logo, unless approved by 

marketing.

NOTE: A buffer zone LARGER than the height of the M IS PREFERRED. Designers 

should not place any other logos in close proximity to the Mark in an attempt to make 

the two appear to be a unit.

Minimum Size: 1” Wide

Buffer Zone: 1 “E” Space

VISUAL IDENTITY
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APPROVED COLORS
Color is one of the most important elements in any visual brand identity. The colors on this page are 

the only approved primary colors. Limitless logos should not be reproduced in any other colors without 

prior approval.

C M Y K

100 3 50 0

R 72  G 161  B 154

C M Y K

49 6 44 0

R 134  G 193  B 162

C M Y K

29 90 16 0

R 184  G 63  B 133

C M Y K

17 94 100 7

R 193  G 51  B 39

C M Y K

0 0 0 100

R 0  G 0  B 0

C M Y K

0 87 98 0

R 240  G 73  B 37

C M Y K

1 44 100 0

R 246  G 158  B 29

COLOR PALLETE

Primary Colors

Secondary Colors

Logo Colors



LIMITLESS |  BRAND GUIDE 2016

APPROVED COLORS
When spot colors are needed, please use solid PMS colors listed below should be used.

Black & White

Reversed White

100% Black

White

Color

Pantone 345 CPantone 3272 C

Pantone 200 CPantone 240 C

Pantone 137 CPantone 172 C

COLOR PALLETE
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USAGE GUIDE
In order to maximize the effectiveness of the logo and maintain integrity, it is integral that the logo 
be applied as indicated without modification or alteration. If you need to scale the logo, maintain its 
original proportions (by holding “shift” while you drag the scale too.) Some examples of unacceptable 
uses of the logo are shown below:

DO NOT use without 
“Decatur & Macon County”

DO NOT squash the logo

DO NOT tilt the logo DO NOT use unapproved colors

DO NOT change fonts DO NOT alter the logo

DO NOT squeeze the logo

DO NOT switch the colors

DO NOT alter the logo

LOGO RESTRICTIONS
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HEADER TEXT
Sub-header goes here

nullectet dolore doloreris in nullupienda ipsam harchil iquaere 
pelibusdae odi con nobitem quae core re volorum rerupta 
nonsed most aperum facessin custia sum quatur, ute quae 
nusant dolorio quatibus cuptatem apic tet et et es prest aces 
Ebis et hillescime porro doluptias eat et la ute quae nusant 
dolorio quatibus cuptatem apic tet et et es prest aces Ebis 
et hillescime porro doluptia quae nusant dolorio quatibus 
cuptatem apic tet et et es prest aces Ebis et hillescime porro 
doluptia quae nusant dolorio quatibus cuptatem apic tet et 
et es prest aces Ebis 
nullectet dolore doloreris in nullupienda ipsam harchil iquaere 
pelibusdae odi con nobitem quae core re volorum rerupta 
nonsed most aperum facessin custia sum quatur, ute quae 
nusant dolorio quatibus cuptatem apic tet et et es prest aces 
Ebis et hillescime porro doluptias eat et la ute quae nusant 
dolorio quatibus cuptatem apic tet et et es prest aces Ebis 
et hillescime porro doluptia quae nusant dolorio quatibus 
cuptatem apic tet et et es prest aces Ebis et hillescime porro 
doluptia quae nusant dolorio quatibus cuptatem apic tet et 
et es prest aces Ebis
cuptatem apic tet et et es prest aces Ebis et hillescime porro 
doluptia quae nusant dolorio quatibus cuptatem apic tet et 
et es prest aces Ebis et hillescime porro doluptia quae nusant 
dolorio quatibus cuptatem apic tet et et es prest aces Ebi

A

B

C

TYPICAL USER  
TYPESET FONT OPTIONS:

A	 HEADER TEXT
	 FUTURA BOLD (all caps)	 28-40 pt
	 ABCDEFGHIJKLMNOPQRSTUVWXYZ  1234567890
	 abcdefghijklmnopqrstuvwxyz  1234567890

B	 SUBHEADER TEXT
	 Cambria Bold	 14-18 pt
	 ABCDEFGHIJKLMNOPQRSTUVWXYZ  1234567890
	 abcdefghijklmnopqrstuvwxyz  1234567890

C	 BODY COPY TEXT
	 Cambria Regular	 8-11 pt
	 ABCDEFGHIJKLMNOPQRSTUVWXYZ  1234567890
	 abcdefghijklmnopqrstuvwxyz  1234567890

Typical User
Typical users are those who 
produce everyday documents 
for Limitless in word processing 
programs. 

TYPOGRAPHY
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Header Text
Sub-header goes here

nullectet dolore doloreris in nullupienda ipsam harchil iquaere 
pelibusdae odi con nobitem quae core re volorum rerupta nonsed 
most aperum facessin custia sum quatur, ute quae nusant dolorio 
quatibus cuptatem apic tet et et es prest aces Ebis et hillescime 
porro doluptias eat et la ute quae nusant dolorio quatibus 
cuptatem apic tet et et es prest aces Ebis et hillescime porro 
doluptia quae nusant dolorio quatibus cuptatem apic tet et et es 
prest aces Ebis et hillescime porro doluptia quae nusant dolorio 
quatibus cuptatem apic tet et et es prest aces Ebis 
nullectet dolore doloreris in nullupienda ipsam harchil iquaere 
pelibusdae odi con nobitem quae core re volorum rerupta nonsed 
most aperum facessin custia sum quatur, ute quae nusant dolorio 
quatibus cuptatem apic tet et et es prest aces Ebis et hillescime 
porro doluptias eat et la ute quae nusant dolorio quatibus 
cuptatem apic tet et et es prest aces Ebis et hillescime porro 
doluptia quae nusant dolorio quatibus cuptatem apic tet et et es 
prest aces Ebis et hillescime porro doluptia quae nusant dolorio 
quatibus cuptatem apic tet et et es prest aces Ebis
cuptatem apic tet et et es prest aces Ebis et hillescime porro 
doluptia quae nusant dolorio quatibus cuptatem apic tet et et es 
prest aces Ebis et hillescime porro doluptia quae nusant dolorio 
quatibus cuptatem apic tet et et es prest aces Ebi

A

B

C

ADVANCED DESIGNER  
TYPESET FONT OPTIONS:

A	 HEADER TEXT
	 Lovello Black	 28-40 pt
	 ABCDEFGHIJKLMNOPQRSTUVWXYZ  1234567890

B	 SUBHEADER TEXT
	 Adelle Basic Bold	 14-18 pt
	 ABCDEFGHIJKLMNOPQRSTUVWXYZ  1234567890
	 abcdefghijklmnopqrstuvwxyz  1234567890

C	 BODY COPY TEXT
	 Adelle Basic Regular	 8-11 pt
	 ABCDEFGHIJKLMNOPQRSTUVWXYZ  1234567890
	 abcdefghijklmnopqrstuvwxyz  1234567890

Advanced Designer
Advanced designers are those 
who have access to design fonts 
and work in design programs.

TYPOGRAPHY
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If you have any questions on the use of Limitless logo, 

please contact the Community Marketing Manager. 

Nicole Bateman
nbateman@decaturedc.com
 217-422-9520

The EDC of Decatur & Macon County may at any time ask for a logo 

to be removed if not used according to the guidelines presented here.

thank you


